UTAH AQUACULTU RE Utah’s private aquaculture farms, dating back to the early 1900s, mainly supply trout and other species to support

recreational angling across the state. Despite sectoral decline over recent decades, Utah aquaculture remains a key
ATA GLANCE contributor to local economies, stocking prized fish into lakes and streams enjoyed by thousands of anglers and visitors.
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Utah attracts tourists for its Private trout farms have operated Trout is the top species produced, with 80% Heavy regulations have driven the decline, with
natural beauty and trout fishing. since the early 1900s. of sales going to recreational markets. Utah facing the highest cost per pound of trout.
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